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About HighWire

• A division of Stanford University Libraries

• Started in 1995 to help scholarly publishers
use the internet to distribute their content

• 975 journals from over 150 publishers

• 71 of the 200 most-frequently-cited journals

• Ongoing mission to conduct research and
education for our publishing community
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HighWire’s history with usage stats

• In 2002, when COUNTER was first introduced,
HighWire had already been collecting and
applying usage statistics for years

• These were basically already COUNTER
compliant

• COUNTER gave us the standard and the
guidelines on how to manage usage statistics

• HighWire and its publisher partners have
undertaken a number of studies using statistics
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Tracking the article decay curve

• The question:
– How does usage of an article change over time?

• The method:
– Tracked large set of single articles from date of

online publication for one year

• The result:
– Found that there is a sharp decline in usage

within days of publication
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Typical biomedical article decay curve

-2 -1 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20

Months

U
sa

ge



6

Publish-ahead-of-print usage

• The question:
– Do early versions of articles diminish usage of

final version?
• The method:

– Compare decay curves

• The results:
– Very little measurable difference in overall

usage
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Typical publish ahead of print decay curve
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Referrer information

• The question:
– Where are users coming from?

• The method:
– Track URLs last visited by users

• The results:
– Google = 5x PubMed
– Google Scholar almost = PubMed
– Microsoft on the rise
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Non-subscriber usage reports

• The question:
– What is the institutional usage on non-

subscribed journals?

• The method:
– Show publishers usage on journals that

customers don’t subscribe to

• The result:
– More targeted sales activity
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Library cost-per-use metrics

• The question:
– How can publishers understand the metrics that

drive librarians’ collections decisions?

• The method:
– evaluate institutional subscription pricing

versus the institutional usage

• The result:
– Publishers vary
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Cost-per-use comparisons
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Analytics tools

• Coremetrics for Scholarly Publishing
– Combines web analytics with COUNTER-

based usage statistics

– Allows for sophisticated database querying

• Google Analytics
– Uses web analytics data and provides marketing

tools to track users and usage

– Free
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Future thoughts

• Cross-library comparisons

• Tracking funding organizations

• Tracking the editorial process

• Capturing usage of dual-hosted content

• Understanding individual user behaviors

• Web 2.0 technologies and loss of usage data
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Thank you!

Kristen Fisher Ratan
HighWire Press

kristen@highwire.stanford.edu


